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Terrence G. Brown, Esq. 
Attorney 

Federal Trade Commission 
Seattle Regional Office 
2840 Federal Building 
915 Second Avenue 
Seattle, Washington 98174 

Dear Mr. Brown: 


I am writing in response to your letter of 
September 2, 1980, addressed to Clifford H. Goldsmith. 

As you know, the Federal Trade Commission 
periodically tests cigarettes sold in the United 
States for their "tar" and nicotine delivery and 
publicly reports the results of those tests. The 
Commission's testing is performed' under the 
supervision of Harold C. Pillsbury in the Federal 
Trade Commission's Tobacco Research Laboratory in 
Washington, D. C. For many years, Philip Morris and' 
most other cigarette manufacturers have adhered to a 
program, worked out in close cooperation with the 
Commission, under which we utilize in our advertising 
the "tar" and nicotine data from the Commission test 
results most recently published in the Federal 
Register. 

Thus, with respect to all cigarette varieties 
covered in Commission reports, any question' of a 
specific variety's "tar" level for purposes of 
advertising:, and the general question of what level of 
"tar" delivery is lowest or highest, may be resolved 
by reference to the report. 

The "tar" and nicotine disclosure program 
referred to above expressly deal's with' situations — 
such as that currently pertaining to Philip Morris's 
new CAMBRIDGE Box variety — in which published' 
Commission test results do not include a particular 
cigarette variety. In that case, until such time as 
the next Commission report including the variety in 
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question is published, the company involved is to 
disclose in its advertising, its own laboratory testing 
results. That is precisely what Philip Morris has 
done with respect to the CAMBRIDGE Box advertising 
attached to your letter. 

The claims made in that advertising with respect 
to "tar" delivery have been thoroughly substantiated 
in extensive tests conducted by Philip Morris of the 
"tar" deliveries of CAMBRIDGE Box and all other 
cigarette varieties generally recognized as being in 
the very low "tar" range. The advertising claims for 
CAMBRIDGE Box referred to in your letter are based on 
these tests as well as publicly available historical 
data as to the "tar" deliveries of all brands tested 
by the Commission. The company is confident that the 
advertising, in question is accurate and truthful. 

The assignment of an exact numerical quantity to 
the "tar" delivery of an ultra low "tar" cigarette 
presents certain technical difficulties, and the 
Commission itself in its published reports has adopted 
the practice of reporting "tar" in tenths of 
milligrams, rather than smaller fractions. 

Accordingly, Philip Morris made the conservative 
decision to conform to the FTC convention and to state 
the "tar" delivery of CAMBRIDGE Box cigarettes as 
" less than 0.1 mg." The fact that other brands are 
advertised as having "less than 0.01 mg" does not 
indicate that those brands either claim to deliver or 
actually do deliver less "tar" than^ CAMBRIDGE Box. In 
fact, the "tar" delivery of CAMBRIDGE Box is below 
0.01 mg. 


We, of course, have no comment on the 
advertising claims being made by other manufacturers 
on behalf of any other cigarette brand. We believe, 
however, that the Commission's laboratory has already 
undertaken to test the brands in question, and the 
Commission will make its own public report of those 
results. 
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